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Goviernmentos | nt
Pollution Prevention and Reduction

it Regulations

i Fiscal Measures

i Market Mechanisms

i Support for Technology.
it Behaviour Change
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Changing Behaviour

i Why Is it Important?
i What determines behaviour?
it Challenges to overcome



Value-Belief-Norm Model

(Stern 2000)

it Behaviours are a product of personal
values, beliefs about the world, and an
Indi-vidual-0s: sense of
~ Values: egoistic, altruistic and biospheric

_ Beliefs: awareness of a problem and the possibilities
to reduce the problem 1 level of personal efficacy.

~ Norms: personal sense of the morally right choice, or
obligation; perception of social pressure te conduct
behaviour



The Ecology of Human Behaviour

(Moser, 2009)

Individual behaviour in context

i Individuals differ by their real and
perceived capabilities and attitudes,
aspirations

i Social roles > interactions with others
(family, professionals, colleagues)

i Social norms

i Institutions and powerful actors that may
promote specific, sometimes negative,
behaviours Individual

i Physical, cultural, and social environments
> strong (structural) constraints on
behavioural choices

Family




Attitude-Behaviour Disconnect

i Attitudes, values and motives shape how
the Individual percelves situations and
opportunities for change

iYet é. environmential c
environmentally conscious behaviour
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Importance of Barriers

i Internal barriers - may include feelings of
Insignificance and limited efficacy, lack of
knowledge about iIssues and about actions
to take, peer pressure, or force of habit

i External barriers:-“may‘include financial
cost, time cost (Inconvenience) or lack of
supporting social and political structures



